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Dear Colleagues and Mangala 
Family,
I am delighted to address you all 
through the esteemed platform of 
'The CEO Speaks' column in our in-
house magazine, Mangala Vartha. 
As we reect upon the events of the 
past year, it is with immense pride 
and gratitude that I share with you 
the remarkable achievements of 
MCF in the scal year 2022-23.
First and foremost, I am thrilled to 
announce the successful completion 
of the Ammonia Energy Improve-
ment Project (AEIP). This signicant 
milestone has brought tremendous 
benets to our operations and has 
paved the way for enhanced ef-
ciency and productivity. I extend my 
heartfelt appreciation to the entire 
MCF team for their unwavering 
dedication and hard work, which 
played a crucial role in making this 
project a resounding success. The 
AEIP Project, commissioned in 

September 2022, has signicantly 
ramped up our ammonia and urea 
production, further strengthening 
our position in the market. The 
impact of AEIP is evident in our 
operating energy levels, with a 
notable reduction from 6.3 Gcal/MT 
to 5.875 Gcal/MT for the year and 
5.6 Gcal/MT in H2. We have also 
recorded the highest ever annual 
production and sales of 1.99 lakh MT 
of N20 fertilizers, underscoring our 
commitment to delivering high-
quality products to meet the needs 
of our customers. Furthermore, we 
restarted the production of special-
ity fertilizers in February 2023 which 
is being marketed through Zuari 
Farmhub Ltd.
I am pleased to inform you that in 
FY23, on the backdrop of high 
contributions on Urea & Phosphatic 
Fertilizers, MCF has recorded the 
best ever nancial performance in 
the history of our organization 

spanning ve decades. YoY, our 
revenue grew by 26% to ` 3642 
Crores, EBITDA by 45% to `340 
Crores, PBT by 30% to `176 Crores 
and PAT by 53% to ̀ 135 Crores. I am 
particularly pleased to announce 
that our EBITDA crossed the `300 
crores mark for the rst time. This 
exceptional achievement is a testa-
ment to the collective efforts and 
commitment of every member of the 
Mangala Family and reects our 
relentless pursuit of excellence and 
commitment to sustainable growth. 
Your contribution and unwavering 
support have been instrumental in 
shaping our success, and I extend 
my sincerest congratulations to each 
and every one of you for being an 
integral part of this incredible feat.
Looking ahead, as we embark on a 
new scal year, the Indian Meteoro-
logical Department has predicted a 
normal monsoon, which bodes well 
for our operations. With an ambi-
tious target of achieving of one 
million MT sales of fertilizers this 
year, we are well-positioned to capi-
talize on favorable market condi-
tions and continue our growth 
trajectory. We have commenced this 
nancial year on a positive note, and 
I am condent that we will continue 
to build on this momentum with 
unwavering enthusiasm and deter-
mination. Let us strive to surpass our 
previous accomplishments and 
create a performance that is even 
more dazzling.
As the rains bring joy and rejuvena-
tion to our lives, let us embrace this 
season of monsoon with renewed 
optimism and hope for a prosperous 
future.
Wishing you all the best.

Sincerely,
Nitin M Kantak 
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ccording to Greek mythology, APandora opened the lid of a jar sent 
by Zeus to Prometheus's brother 
Epimetheus and out from the jar flew 
every trouble known to humanity. 
Pandora managed to keep one spirit in 
the jar as she shut the lid, a timid sprite 
named Elpis, usually translated as 
'hope'. The story goes further that 
Pandora released 'Hope' from the jar 
providing succour to mankind that has 
already started su�ering from the ills of 
the 'Pandora's box'. Is the hope impris-
oned within a jar full of evils to be 
considered a bene�t for humanity, or a 
further curse? Well, the interpretation is 
debatable.
In a world often plagued by uncertainty, 
challenges, and adversity, the concept of 
optimism emerges as a beacon of hope. 
Optimism, de�ned as a hopeful and 
positive outlook on life, has the potential 
to transform our mindset and shape our 
experiences. Optimism is more than just 
wishful thinking or turning a blind eye to 
reality. It is a perspective that acknowl-
edges the existence of obstacles, 
setbacks, and failures but chooses to 
focus on possibilities and solutions 
instead. 
Optimism is the source of hope. Hope 
sustains and preserves life. People by 
nature are universally optimistic. The 
cover page shows a sapling sprouting 
from a crevasse of dry parched land 
without water. Amidst the barren and 
parched expanse of dry land, a small 
miracle of life emerges—a plant de�-
antly pushing through the crevasses 

that mar the surface. Against all odds, it 
�nds its way, seeking nourishment and 
sustenance from the depths beneath. 
As it grows, the plant becomes a beacon 
of hope, a symbol of nature's unwaver-
ing determination to endure. Its 
presence brings a touch of vibrant green 
to the desolate landscape, o�ering a 
glimpse of the beauty and vitality that 
can arise from the harshest of environ-
ments. Passers-by, who witness this 
incredible sight, are struck by the 
plant's ability to thrive against all odds. 
It serves as a reminder that even in the 

most challenging circumstances, there 
is always a glimmer of hope and the 
potential for growth and renewal. Life 
would have been meaningless if 
optimism did not exist. Life becomes 
barren as the dry land and devoid of joy, 
excitement and anticipation. 
Many researches have shown that 

optimism is closely linked to improved 
mental and physical well-being. Opti-
mism leads to lower levels of stress, 
anxiety, and depression. Optimism 
promotes stronger immune systems, 
faster recovery rates from illnesses, and 
an overall better quality of life. The 
positive emotions associated with 
optimism, such as happiness and 
gratitude, contribute to increased life 
satisfaction and overall happiness.
At the time of writing this, we are on the 
cusp of the rainy season. Agriculture is 
closely tied to the monsoon. Good rains 
ensure bountiful crops at the end of the 
rainy season. Rivers, dams and reser-
voirs brim with water. In many cultures 
across India, there are numerous 
observances and rituals performed 
before the onset of the monsoon in the 
hope of bene�cial rains. Indian economy, 
which is heavily reliant on agriculture, 
hinges on the hopes of good rains every 
year despite the extremes of weather 
due to global warming.
As we face the uncertainties of life, let 
us remember that optimism is not just a 
fleeting emotion but a powerful tool 
that empowers us to see the world 
through a lens of hope and possibility.
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Many researches have 
shown that optimism is 

closely linked to 
improved mental and 
physical well-being. 

Optimism leads to lower 
levels of stress, anxiety, 

and depression. 
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The Road ahead of MCF

You took over as CEO of MCF in October 2022 soon after the 
completion of Ammonia Energy Improvement Project. What 
changes do you see in MCF now from the perspective of an 
executive at the helm of the a�airs?
Implementation of Ammonia Energy Improvement Project 
has propelled MCF to be amongst top ten most energy e�i-
cient Ammonia/Urea plants in the country and the best 
amongst vintage Naphtha/FO based Ammonia plants con-
verted to Natural Gas. I see a new dawn in the history of MCF. 
With a young dynamic & passionate workforce, MCF is poised 
to achieve greatness in the years to come.

MCF has registered the best performance ever in its history 
over the 50 years in 2022-23. What do you think are the 
driving factors for this achievement?
The major contributory factor for best ever �nancial perfor-
mance of MCF is attributed to very high margins from Urea 
Operations. This was possible due to i) lower urea energy 
consumption due to implementation of Ammonia Energy 
Improvement Project, ii) pre-set energy norm of 7.358 
GCal/MT Uea which we are allowed after gas conversion to 
recover capital cost & iii) very high natural gas price during the 

– Nitin M Kantak, CEO

year due to global supply constraints. 
Apart from this, there are other factors 
like, we have been able to convert entire 
production/imports into primary sales 
achieving 100% railhead sales & put 
focused e�ort to convert primary sales 
into POS sales thus keeping minimum 
stocks with dealers/retailers at the end of 
the �nancial year.

It has been a long journey for MCF from 
6.5 GCal / tonne of Urea in 2011 to 5.875 
GCal / tonne in previous �nancial year. 
Very soon MCF will reach the target of 5.5 
mark from the third quarter onwards. 
What are the plans in the future to bring 

down the energy consumption of Urea from the 5.5 mark?
We have ambitious plans to further improve urea energy in the 
years to come. In the immediate future we are looking at 
putting up a 300 MTPD Sulphuric Acid Plant which will not only 
meet our requirement of Sulphuric acid for our DAP/NP 20:20 
plant, it would also generate high pressure steam from waste 
heat which will be utilized in Ammonia plant to reduce Urea 
energy by about 0.25 GCal/MT. Going forward we are working 
on other energy saving schemes which can bring down urea 
energy to as low as 5.0 GCal/MT.

DAP sales in India were up by 13.6% at 10.5 million metric 
tonnes in 2022-23 and the industry sales of DAP were higher 
by 71% in the last quarter of FY23 in MCF marketing territory. 
How is MCF looking at this business opportunity?
Due to very low contributions on DAP whether manufactured 
or imported in FY23, we have been focusing on N20 product in 
our markets. Indeed, in FY23 we had record N20 production & 
Sales of nearly 2 lakh MT and we have been able to increase our 
market share of N20 in Karnataka from 11% to 29% during the 
Rabi season. As a strategy this year too, we have decided to 
maximize N20 production and meet market requirement of 

2023 has been an eventful year for MCF. From successful completion of the ambitious Ammonia Energy Improvement 
Project to an outstanding performance of the company, Nitin M Kantak, CEO has set the bar high to scale even greater 
heights in days to come. In a candid conversation with the Mangala Vartha, Mr. Kantak speaks about the opportunities for 
MCF that will greatly bene�t the company and all its stakeholders including the 600+ strong employees and the factors 
propelling the spectacular performance of MCF.
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DAP through imports whenever conditions are favourable. We 
are also looking at imports of MOP and N-10 and have already 
contracted about 1 lakh MT of imports for Kharif season and 
will do more in H2 for Rabi season to achieve a sales target of 
more than 9 lakh MT for FY24.

The last addition to the production plants in MCF was in 2012 
with SNF, a major shift from the kind of production plants 
operating in MCF. What are the business growth opportuni-
ties for MCF in the immediate future?
As I have mentioned earlier, we are working on 300 MTPD 
Sulphuric Acid Plant project. We are about to �nalize the 
technology supplier and are in discussions with banks for tying 
up the loans. We intend to start the Project as early as October 

2023 and hope to commission by June 2025. Going forward as 
our cash reserves go up, we have plans to go for integrated 
500,000 MTPY DAP/NPK faci l i ty with Phosphoric 
acid/Sulphuric acid.

Water shortage has become the Sword of Damocles for MCF 
in the summer months. This summer the uncertainty of 
continuing the Ammonia and Urea plant operations because 
of water shortage was looming. How is MCF going to handle 
this situation?
This year as we have planned a shutdown in September for 
replacement of the primary reformer tubes, any interruption 
in April/May due to water shortage would have curtailed our 
Urea production but we could still have achieved our Reas-
sessed Capacity of 3,79,500 MT. This �nancial year because of 
expected high natural gas prices, cost of manufactured Urea 
about $380/MT would be much higher than expected urea 
import parity price about $280-300/MT hence DOF may not 
allow Urea production beyond RAC. Going forward, we will plan 
our annual turn-around of Ammonia/Uurea plants in May 
every year without a�ecting our annual urea production 

target of 4,50,000 MT.  Further we have explored possibilities 
of putting up desalination plant for meeting our water require-
ment however the capex and opex involved in this is exorbitant 
hence we have decided not to pursue this as of now.

With the acquisition of the Goa plant of ZACL, PPL has 
become India's second largest private sector phosphatic 
fertilizer company. This is a signi�cant milestone in the 
history of the Adventz Group and a matter of great pride. In 
this context, how do you see the Adventz Group changing in 
the next decade?
Adventz Group fertilizer business is poised for signi�cant 
growth in the coming years. PPL Paradeep unit has just 
completed the revamp of the DAP plants and enhanced the 
capacity from 1.2 to 1.8 million MT. Paradeep unit is also in the 
process of backward integration by increasing phosphoric acid 
and Sulphuric acid capacity which will increase margins on 
DAP/NP. PPL-Goa plant is implementing Energy Saving 
Project of Ammonia plant. PPL is also looking to venture into 
Green Ammonia space. These along with MCF expansion plans 
augurs well for the Adventz Group.

You have come a long way to get to where you are today, from 
a graduate engineer trainee to the CEO of a Rs. 3600 Crore 
turnover company. What can the budding professionals in 
MCF hope for the progression in their professional life in the 
Adventz Group?
I have spent my entire career of more than 41 years except one 
year in the Adventz Group and worked at multiple sites. I 
consider myself fortunate to have grown through the ranks in 
the Adventz Group. I would like to give a large share of the 
credit for this achievement to our promoters and to my seniors 
over the years who have reposed con�dence in my abilities. 
Having said that I would also like to mention that I have myself 
put in sincere and hard work especially in the initial years of my 
career, have taken up challenging assignments as required by 
the organizations. I have maintained the best of relationship 
within the teams I have worked with, which has helped me 
grow. For the budding professionals, I would say sky is the limit 
for growth in the Adventz Group. There have been many others 
who have grown through the ranks and taken up high posi-
tions in our group. With sincere hard work, passion and taking 
up challenging assignments, they can look forward to grow 
and achieve success in the Adventz Group.

        For the budding professionals, I would 

say sky is the limit for growth in the 

Adventz Group. There have been many 

others who have grown through the ranks 

and taken up high positions in our group. 

With sincere hard work, passion and taking 

up challenging assignments, they can look 

forward to grow and achieve success in the 

Adventz Group.
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Come June and all eyes are �xed on the skies of a strip of land in 
the southwest corner of India. Clear blue skies make way for 
dark grey clouds, branches of coconut fronds sway back and 
forth as if in a trance in the direction of winds blowing from the 
sea, the surrounding air smells of wet soil and suddenly, the 
rain pours from the sky above. Monsoon has kept its promise 
to India once again. Days of scorching and sweltering heat 
disappear, dried rivulets spring back to life, skies sparkle with 
bolts of white light, the air reverberates with the roars of 
thunder, and roofs clatter with the sound of falling raindrops. 
Not all blacks are evil after all.
The Indian summer monsoon is an astonishing phenomenon. 
It is a symphony of rain and renewal that holds a central place 
in the natural and cultural tapestry of the regions it touches. 
Its arrival is eagerly awaited, its rhythm celebrated, and its 
impact felt across various sectors of society. The Indian 
monsoon, also known as the South Asian monsoon, is a 
prominent weather phenomenon that a�ects the Indian 
subcontinent. It is a seasonal wind system characterized by 
the reversal of wind direction and the onset of heavy rainfall. 
The Indian monsoon has two main phases - the southwest 
monsoon and the northeast monsoon. The southwest 
monsoon, also known as the summer monsoon, is the more 
signi�cant phase and occurs during the summer months, 
typically starting in June and lasting until September. This 
phase is responsible for bringing the majority of the rainfall to 
India. The northeast monsoon, also known as the winter 
monsoon, occurs from October to December. It brings rainfall 
to parts of southern India, particularly the coastal regions of 
Tamil Nadu, Andhra Pradesh, and Puducherry.
A normal, or average, monsoon means rainfall between 96% 
and 104% of a 50-year average of 89 cm in total during the 
four-month monsoon season from June to September, 

Monsoon – The Elixir of Life

according to the IMD's classi�cation. Rainfall below 90% of the 
average is classi�ed as de�cient, the same as a drought. 
Rainfall above 110% of the average would mean an excessive 
monsoon, which could cause flooding and reduce the yields of 
certain crops.
India receives about 70% of its rainfall during the summer 
monsoon. In many ways, the monsoon is the lifeline of India's 
agriculture-based economy. The majority of India's 
agricultural activities are rain-fed, meaning they rely on 
natural rainfall rather than irrigation systems. Nearly 60% of 
India's arable land lacks irrigation. About 50% of India's food 
output is produced during the monsoon. Even though the grip 
of agriculture has loosened on the Indian economy over the 
years due to urbanization, it nearly accounts for 18% of the 
USD 3.5 trillion Indian economy and employs more than half of 
the total population of India. 
The summer monsoon is the Kharif season in India in which 
domesticated crops are cultivated that require water. These 
crops are dependent on the quantity of rainwater as well as its 
timing. Too much, too little, or rain at the wrong time may lay 
waste to the whole year's e�orts. Rice, which is the staple food 
of more than 50% of the 140 crore population of India, is the 
most important Kharif crop. Many �elds spring back to life 
during the monsoon. People engaged in agriculture come out 
in large numbers and prepare the �elds for sowing the seeds 
of cereals like jowar and maize, vegetables like brinjal and 
chilly, seed plants like groundnut and black gram and fruits 
like coconut and sugarcane. A timely rain ensures bountiful 
crops which become ripe for harvesting from August to 
November coinciding with the festival season in India.
India has a coastline of about 8,118 km and 2.02 million sq. km 
of Exclusive Economic Zone. There are about 0.4 crore 
�shermen in India out of which 61% of them are living below 
the poverty line. Thus, the livelihood �shermen are heavily 
dependent on the �sh catch soon after the monsoon. 
Monsoon, especially when it rains the heaviest, is the time 
when �shes like Indian Oil Sardine (Bhootai) and Indian 
Salmon (Bangda) breed and repopulate the waters. In 
Karnataka, �shing is banned during this period of the 
monsoon to allow the �sh to breed. Rains wash extra nutrients 
into the swollen rivers joining the seas, leading to a greater 
abundance of available food and plants, which can be an ideal 
breeding condition for the �sh. The time of breeding of each 
species of �sh is so precisely timed that fry is produced in an 
environment in which the chances of survival are maximal. 
Hence, adequate and timely rains during the monsoon are 
essential for the �sh to multiply in the rivers and the seas. A 
good monsoon ensures a good catch after the wettest months 
of the rainy season. The types of �sh in the catch after the 
monsoon and the volume of the catch signify the extent of the 

For nine months, the sky drank the ocean's water, sucking it up through the sun's rays, and now gives birth to a liquid 
o�spring, the elixir of life.    – Valmiki Ramayana, 4.27.3
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rains in the monsoon.
Our country has about more than 5,300 dams and water 
reservoirs for storing water. Irrigation in India includes a 
network of canals from rivers, dams, water reservoirs, 
groundwater systems, tanks and other rain harvesting 
systems. About 48% of cultivated land in India is irrigated 
which is dependent on the supply of water from water storage 
systems. Drinking water is supplied from water reservoirs to 
those areas that do not have access to rivers and other water 
bodies. Water from reservoirs is also used to augment the 
water supply to major towns and cities like Chennai, 
Hyderabad, and Mumbai to keep up with the ever-growing 
demand for fresh water. Apart from reservoirs and dams, 
rainwater is needed to recharge groundwater and �ll drying 
wells, tanks, ponds, lakes and rivulets. Dams used for the 
production of hydroelectricity are �lled during the rainy 
season in preparation for meeting electrical power supply 
demand during summer and peak loads. While the major 
rivers in North India are glacier-fed, rivers in South India are 
dependent on rainfall in their catchment areas. A good 
monsoon ensures su�icient water storage for irrigation, 
water supply, sanitation and power generation after the 
monsoon passes.
Water is a vital input for industries. Industries like fertilizers 
and petrochemicals rely on raw water supply from rivers to 
keep up production. Shortage of water during summer can 
force a stoppage of their operations resulting in a loss of 
valuable production and time. Certain FMCG products, 
tractors, two-wheelers, demand for housing in rural areas, 
and auto/rural �nancing expect a normal monsoon for the 
sale of their products. India's villages, which contribute 
around 35% to overall FMCG sales in the country especially in 
the monsoon, are crucial for the sustenance of the sector. 
Better monsoons help accelerate rural demand and sale of 
FMCGs. A slew of FMCG, consumer goods, and auto companies 
are keeping their �ngers crossed to see if normal rains help 
put more money into their pockets. Fertilizer and pesticide 
sales are directly influenced by monsoons. Adequate rains 
ensure brisk agricultural activities and the sale of fertilizers.
Rain is crucial for sustaining life on Earth, as it plays a 
signi�cant role in supporting various ecosystems and 

ensuring the survival of many organisms. Organisms rely on 
water for their physiological functions, such as hydration, 
growth, and reproduction. Rainfall provides the water 
necessary for photosynthesis. Rainwater also carries 
essential nutrients from the soil to plant roots, facilitating 
nutrient uptake. Rainfall promotes lush vegetation growth, 
which creates a favourable environment for a wide range of 
flora and fauna. Rainwater feeds bodies of water, maintaining 
water levels, and ensuring the survival of aquatic organisms. 
It also contributes to the circulation of nutrients, regulates 
temperature, and supports the breeding and migration 
patterns of aquatic species. Monsoon plays a crucial role in 
regulating the Earth's climate. It helps distribute heat energy 
across the planet, contributing to the formation of weather 
patterns, including winds and ocean currents. It also acts as a 
cooling mechanism, reducing high temperatures and 
maintaining suitable climate conditions for various life forms.
A good monsoon leads to bumper farm output that keeps food 
prices under control. This is because food accounts for nearly 
50% of consumer price index. Fewer rains cause drought and 
crop failures. The Government supports the farmers through 
incentives and subsidies during a crop failure which directly 
impacts the spending and the �scal de�cit. Poor monsoon has 
a rippling e�ect on the Indian economy. The agricultural 
calendar, and the social-cultural life of the people including 

their festivities, revolve around the monsoon phenomena and 
in a way bind the people of India together. Di�erent harvest 
festivals in our country such as Bihu in Assam, Pongal in Tamil 
Nadu, Onam in Kerala and Lohri in Punjab are celebrated to 
mark a good harvest. If the rainfall is good, the entire country 
celebrates and if the monsoon fails, it brings famines and a 
year of sorrow for everyone.
Despite the calamities that have befallen in the past several 
years, monsoon season is perhaps the most anticipated 
season in India. Just as a farmer of a cattle herd turns his gaze 
skywards in northern India, anxiously looking for signs of rain, 
so did his ancestors' several thousands of years ago. With 
every passing dry day, anxiety turns to desperation and �nally 
to prayer. The good news is both the India Meteorological 
Department and Skymet, India's only private weather 
forecaster, have predicted a normal monsoon this year. There 
is optimism in the minds of all of us. 

काले वष�तु पज��ः पृिथवी स�शािलनी।

Sustainability Intergrity Customer First Agility
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Unleashing Python Wizardry
Harness the magic of code!

In the pursuit of organizational excellence, it is vital to continu-
ously seek ways to enhance e�iciency, streamline processes, 
and facilitate informed decision-making. As an employee in 
the planning section, I recognized the need to improve my 
e�iciency while also preparing for future decision-making 
roles within the organization. This realization led me on a path 
to explore the transformative potential of Python—a pro-
gramming language that has revolutionized countless 
industries worldwide. 
Python was created in the late 1980s by Guido van Rossum and 
has since gained worldwide popularity due to its simplicity, 
readability, and extensive libraries. It has evolved into a robust 
and versatile language, known for its 
clean syntax and strong community 
support. Python is one of the most 
widely used programming languages 
in the world, with a vast community of 
developers and enthusiasts. Major 
technology companies like Google, Facebook, and Instagram 
rely heavily on Python for their core applications and infra-
structure.
Python's future looks incredibly promising. Its adaptability, 
ease of use, and extensive library ecosystem position it as a 
language of choice for emerging technologies like arti�cial 
intelligence, automation, and big data analytics. The Python 
community continues to innovate, ensuring that Python 
remains at the forefront of technology advancements.
Python is as simple as ABCD (Any Body Can Do). Python is 
accessible to a broad range of individuals, including non-
programmers and employees from various backgrounds. It's 
clean syntax and extensive learning resources make it an ideal 
language for beginners to enter the world of programming. 
Python is extensively used in various domains, including web 
development, scienti�c computing, data analysis, machine 
learning, arti�cial intelligence, and automation. In TIOBE 
Programming Community Index May 2023, Python ranked 
�rst in the survey of 'Popular Programming Languages Used 
By Developers'.
In today's fast-paced digital era, the need for e�icient and 
streamlined work processes has become increasingly crucial. 
Automation has emerged as a game-changer, enabling 
organizations and individuals to tackle complex tasks with 
minimal e�ort. Python, a versatile programming language, 
has played a signi�cant role in driving this automation 
revolution.

In our traditional approach, many tasks are carried out manu-
ally, relying heavily on human e�ort and repetitive actions. 
From data entry and �le management to report generation 
and quality control, these processes are time-consuming, 
error-prone, and often lead to productivity bottlenecks. 
Python has emerged as a go-to programming language for 
automation due to its simplicity, versatility, and vast ecosys-
tem of libraries and frameworks. 
Let's see how Python addresses the disadvantages of manual 
work processes.
Increased e�iciency and productivity - Python's versatility 
and extensive libraries enables automation of repetitive tasks, 

reduce manual e�ort and increase 
productivity. With Python, data 
processing, analysis, and reporting 
can be streamlined, allowing for faster 
and more e�icient decision-making 
processes. Python's simplicity and 

readability make it accessible to individuals from various 
backgrounds, enabling them to quickly grasp programming 
concepts and apply them e�ectively.
Automation of repetitive tasks - Python's scripting capabili-
ties enable an individual to automate repetitive tasks and 
workflows, reducing errors and freeing up time for higher-
value activities. By automating tasks such as data entry, report 
generation, and data processing, an individual can focus on 
more strategic and critical aspects of their roles in an organiza-
tion. Automation through Python empowers an individual to 
optimize processes, minimize bottlenecks, and achieve 
greater e�iciency in day-to-day operations.
Enhanced data analysis and insights - Python has robust 
libraries like NumPy, Pandas, and Matplotlib, which empower 
an individual to analyse large datasets, identify trends, and 
extract valuable insights. For the unversed, a programming 
library is a collection of prewritten code that the programmers 
can use to optimize a task.  By learning Python, an individual 
can leverage statistical analysis and visualization techniques 
to drive data-driven decision-making within the organization. 
Python's integration with machine learning libraries such as 
Scikit-learn and TensorFlow opens avenues for predictive 
analytics, anomaly detection, and optimization, leading to 
improved operational e�iciency.
Enhanced collaboration and knowledge sharing - Learning 
Python promotes collaboration among employees as they can 
easily understand and share code, collaborate on projects, and 
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solve problems collectively. Python's readability and simplicity 
make it easier for team members to collaborate on code 
reviews, share best practices, and contribute to shared 
repositories. The adoption of Python within the organization 
encourages a culture of knowledge sharing and continuous 
learning, fostering a collaborative and innovative work 
environment.
Flexibility and adaptability - Python's versatility allows an 
individual to address a wide range of challenges across 
di�erent departments and functions within the organization. 
Python can be integrated with existing systems and technolo-
gies, enhancing current workflows, bridge gaps between 

di�erent software tools, and improve overall system integra-
tion. Python's adaptability ensures that an individual can 
respond to evolving business needs and industry trends, 
staying ahead of the competition and fostering innovation.
Cost savings and e�iciency gains - By leveraging Python's 
automation capabilities and e�icient data processing, 
organizations can achieve cost savings through reduced 
labour expenses and improved resource allocation. Python's 
open-source nature eliminates the need for expensive 
software licenses, making it a cost-e�ective solution for 
developing custom applications and tools within the organiza-
tion. Encouraging employees to learn Python, can unlock the 
potential for increased e�iciency, enhanced data analysis, 
automation of tasks, and improved collaboration in an organi-
zation. These bene�ts contribute to a more agile, data-driven, 
and innovative organization, ultimately leading to better 
decision-making, operational excellence, and a competitive 
edge in the industry.
Arti�cial Intelligence - Python Programming can be one of the 
ways of using Arti�cial Intelligence (AI). The combination of 
Python and AI opens up a world of possibilities for creating 
interactive, AI-driven conversational experiences. Python's 
versatility and AI's language understanding capabilities create 
a powerful synergy, enabling developers to build sophisticated 

systems that enhance user engagement and provide 
valuable assistance across various domains. If you're 
wondering about this article, let me clarify that I didn't write 
it myself. However, I compiled it after engaging in thoughtful 
discussions with my AI friend, ChatGPT. I wanted to share 
this to showcase the tool's incredible power. As you can see, 
this article has emerged through a collaborative process 
involving critical thinking, infusion of my ideas, and the 
creative output of AI. It truly demonstrates the potential of 
AI to generate a masterpiece with the combined e�orts of 
human and arti�cial intelligence.
Well, not everything is rosy with Python. Learning a new 

programming language requires time 
and e�ort. Employees may face a 
learning curve when acquiring Python 
skills. Adequate training resources and 
support should be provided to mitigate 
any initial challenges and ensure a 
smooth transition. Some employees 
may resist learning Python due to 
unfami l iar ity  with  programming 
concepts or a preference for traditional 
methods. E�ective communication, 
clear bene�ts, and supportive manage-
ment can help overcome resistance to 
change. After training employees in 

Python, ongoing support and maintenance are essential. 
Organizations must allocate resources to address technical 
issues, provide assistance, and ensure the continued 
development and optimization of Python-based applica-
tions. Integrating Python into existing systems or workflows 
may present compatibility challenges. Organizations should 
carefully assess integration requirements and consider the 
need for additional technical expertise to ensure seamless 
integration with other technologies.
Training employees in Python can be a transformative 
initiative for organizations, empowering them to embrace 
the digital age and unlock new possibilities. By harnessing 
the power of Python, organizations can enhance e�iciency, 
drive data-driven decision-making, and foster a culture of 
innovation and collaboration. While challenges may arise, 
these can be overcome with proper planning, support, and a 
commitment to ongoing development and maintenance. 
Ultimately, investing in Python training for employees 
positions organizations at the forefront of technology, 
enabling them to adapt, thrive, and remain competitive in an 
ever-changing business landscape.

Krishnaraj Bhat
Manager-SPC
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Illuminating the Path to a Brighter Future
“But I know, somehow, that only when it is dark enough can you see the stars.”

- Martin Luther King, Jr.

Life is not a bed of roses. Life is not always smooth, and it 
presents us with various challenges and di�iculties. Just 
like a bed of roses has thorns, life has its ups and downs, 
obstacles, and hardships. It is important to acknowledge 
and accept this reality. Life's challenges can come in 
di�erent forms, such as personal struggles, health 
issues, relationship problems, career setbacks, or 
unexpected events. These di�iculties can test our 
resilience, strength, and ability to adapt. They can also 
provide opportunities for growth, learning, and personal 
development. 
Amidst the challenges and di�iculties, there is hope. 
Optimism begets hope. Hope can work wonders. Hope is 
the last thing ever lost. To live without hope is to cease to 
live. Hope is being able to see that there is light despite 
all the darkness.
The Arti�cial Limb Donation program of MCF's CSR 
activities is a silver lining in the cloud for people who 
have lost their limbs. In a world which is grappling with 
misfortune and adversity, the transformation in the life 
of the bene�ciaries, their positive outlook and persever-
ance in life send out a loud and clear message of hope 
and optimism. The program was started in 2018. So far 
30 bene�ciaries have received arti�cial limbs in this 
prestigious CSR activity.

Each arti�cial limb is customized to suit the recipient. 
Before the prosthetic is �tted, each recipient will 
undergo a prosthetic rehabilitation exercise and a 
prosthetic training under the aegis of Arti�cial Limb 
Donation Program of MCF. The aim of the rehabilitation is 
to aid the recipient to gain independence at the highest 
level they can. An assessment is done to ascertain the 
physical capabilities, level of amputation, psychological 
status, pre-amputation function, existing medical 
conditions and the recipient's expectations before the 
rehabilitation exercise. Prosthetic training is necessary 
so that the individual can learn how to use and incorpo-
rate the prosthesis into their daily life.
Bhagyalakshmi, Prashanth and Sundara Nayak are 
among the courageous souls in this world who have 
boldly overcome the toughest challenge in their life when 
life threw a spanner in the works. Very often, we are 
bogged down by the problems we face in life. But people 
like them show that there is more to life than what they 
have gone through, that at least an iota of hope always 
exists no matter how di�icult the situation is, that being 
positive makes us forget the aberrations in our life, that 
being optimistic in life gives wings to our aspirations and 
dreams, that life is the most precious gift. There is never 
a night or a problem that can defeat sunrise or hope.
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Prashanth

P r a s h a n t h ,  a g e d  4 3 ,  f r o m 
Mangaluru, took the wheels at 18 and 
since then he was earning a living by 
driving a goods carrier vehicle until 
he was 40. His dreams broke into 
splinters when his right leg was 
amputated due to gangrene at 40, 
the prime of his life. For three years, 
he could not do what he had been 
doing to acquire a livelihood. Many of 
his friends advised him to put up a 
petty shop, but Prashanth was not 
ready to accept their advice neither 
he was ready to sit idle and earn his 
bread by sympathy. 
It was then he was told about the 
arti�cial limb donation programme 
of MCF. The news provided a glimmer 
of hope at a time when he was at the 
lowest ebb in his life. This time life 
presented him with an opportunity 
to get back on his feet. He was one of 
the bene�ciaries of arti�cial limbs 
donated by MCF under its CSR 
programme. Losing a leg and a long 
lull of three years did a�ect him 
tremendously but his perseverance 
paid o� �nally. He says it was at 
midnight on one of the days when he 
decided to go back to driving despite 
the di�iculty of adjusting to the new 
limb. Nowadays, Prashanth contin-
ues to lead a normal life with his 
arti�cial limb. He comfortably and 
safely drives a Tata Ace. His optimism 
has healed the deep scars made on 
his mind by the trauma; he says he 
has no memory of it. The upswing in 
the life of Prashanth despite the 
biggest challenge he faced is a 
testament to the saying 'Where 
there is a will, there is a way'.

Bhagyalakshmi

Bhagyalakshmi,  aged 17,  from 
Puttur, lost her right leg in an acci-
dent in 2022. She was the only 
daughter of her parents and a sister 
to her elder brother. Her family was 
dependent on the earning that her 
father brought while working as a 
priest at temple in Puttur. A studious 
girl, she had nurtured big ambitions 
in her life. The amputation of her 
right leg dealt a massive blow to her 
dreams and aspirations. Her parents 
were inconsolable and were very 
much worried about thinking about 
their daughter and her future. 
Her family and friends motivated her 
to stay positive about things in life 
and not to lose hope. Perhaps, her 
ambitions in life fueled her spirits 
and nurtured her resolve and deter-
mination to get back on her feet and 
lead a normal life again. Six months 
after the accident, her doctors in 
Mangaluru said that she can walk as 
usual with the help of an arti�cial 
limb. At this juncture, they came to 
know about the Arti�cial Limb 
Donation program of MCF, a light at 
the end of a long tunnel after much 
waiting. Her optimism in life �nally 
paid-o� when she became one of the 
bene�ciaries of this initiative. The 
arti�cial limb has breathed new life 
into her. Putting her adversity 
behind her, she is now a con�dent 
and happy woman pursuing her 
studies. The rising of Bhagyalaskmi 
from her adversity shows that age is 
just a mere number; a strong mind 
and a �rm resolve are just enough to 
unshackle ourselves from the 
bondage of the misfortune that has 
befallen us. Hope can turn over a new 
chapter in life, a life full of opportuni-
ties.

Sundara Nayak

Sundara Nayak, aged 63, from Sullia, 
was working as a cook, preparing 
food in functions at homes and 
banquet halls. Little did he know that 
he will lose his limb because of a road 
accident while returning home after 
work on his two-wheeler in 2011. At 
the time of this dreadful accident, his 
son was just 6 years old, a young 
toddler studying in standard one in 
the local school. After his limb was 
amputated, he continued to earn a 
living to look after his family by 
opening a shop by the road. Days 
became weeks, weeks became 
months and months became years. 
His condition made it di�icult for him 
to walk and move around, even going 
to his shop in the morning and 
returning to his home late at night. 
He started using a prosthetic in 2011 
and it had to be changed every few 
months due to wear and tear. How-
ever, after �xing the prosthetic he is 
now able to drive a rickshaw to go 
around places.  He is no more 
dependent on others to help him 
while walking. 
The Arti�cial Limb donated by MCF, 
according to him, is easier and more 
convenient to use. He continues to 
work in his small shop earning for his 
family; he is not bothered about the 
stigma of losing his limb but happy 
that he can carry on as usual with the 
prosthetic limb. His son is going to 
pursue a degree from a reputed 
institution in Sullia – a dream come 
true for Sundara Nayak. Sundara 
Nayak has endured the most di�icult 
phase in his life without losing hope. 
Hope kept him together. No matter 
what happens in life, it is we who 
decide the trajectory of our life. Not 
fate, not luck. Sundara Poojary is an 
example of this.
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The Annual Sales Conference of MCF was held from 15th to 
18th May 2023 at Gangtok, Sikkim. The purpose of the confer-
ence was to bring together 
the sales team and key 
stakeholders to review the 
performance of the previ-
ous year and set goals and 
strategies for the upcoming 
year. The conference aimed 
to provide a platform for 
knowledge sharing, skill 
enhancement, and moti-
vate the sales team for 
improved performance and 
to achieve the sales targets. 
It was also a gala event to 
celebrate the successful 
sales performance of 2022-
23, recognize and reward 
the top performers.

The Annual Sales Confer-
ence was inaugurated by Mr 
Nitin M Kantak, CEO. In the keynote address, Mr Kantak 
highlighted the importance of teamwork, a customer-centric 
approach, and adapting to changing market dynamics. The 
keynote emphasized the role of sales professionals as brand 
ambassadors and key drivers of business growth. He empha-
sized the goal of achieving one million MT of fertilizer sales in 
2023-24, meeting speci�c targets for 20:20:0:13 fertilizer, 
aiming for increased market share, and ensuring the supply of 
imported fertilizers.

Mr P T Sudarshana, General Manager & Head of Sales, pre-
sented an overview of the company's overall sales perfor-
mance in 2023-24, highlighting the achievements and 
challenges faced. Sales targets for the 2023-24 �scal year 
were shared, providing clarity and direction to the sales 
teams.

Mr S Girish, CMO, assured uninterrupted production and 
supply of products while maintaining quality. Mr Sathisha R, 
DGM - Marketing Services, made a presentation on the 
marketing and CSR activities carried out in 2022-23 and the 
plan for 2023-24. Mr Kantak appreciated the Mangala Raitha 
Prathibe initiative and advised the team to extend it to all 

Annual Sales Conference 2023
marketing regions of MCF. Regional Marketing Heads made a 
presentation about the performance in their marketing 

regions in 2022-23 and the 
plans for 2023-24.

The conference featured 
an interactive session by 
Mr Rajinikanth, CLO, on the 
theme of 'My Vision'. In this 
session, every marketing 
team member prepared 
and presented their vision 
board. The best vision 
board in the group was 
rewarded.

Outstanding sales perfor-
mances were acknowl-
edged and celebrated 
during the conference. Top-
performing individuals and 
teams were recognized for 
their exceptional achieve-

ments and contributions. This recognition not only motivated 
the awardees but also set examples for others to strive for 
excellence.

Apart from the conference, the entire delegation went on a 
sightseeing trip to some of the famous tourist locations in 
Sikkim like Gangtok, Nathu La Pass, Tsomgo Lake etc.

The Annual Sales Conference provided an excellent platform 
for our sales professionals to learn, network, and be moti-
vated to achieve their targets. The event successfully aligned 
the sales force with the company's vision and goals while 
recognizing outstanding performances and introducing new 
initiatives. The conference undoubtedly played a pivotal role 
in enhancing sales skills, fostering teamwork, and reinforcing 
our commitment to customer satisfaction and business 
growth. The event concluded with a sense of enthusiasm and 
motivation among the attendees, signalling a promising 
future for the sales team and the company as a whole.
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Marketing Achievers 2022-23
Regional Top Marketing O�icers

Bellary Region

Shivanand Kanade

Bengaluru Region

Nagaraj Uttangi

Coimbatore Region

A Eniyavan
Hassan Region

Pradeepa T M Devaraj S Kori S Amruthraj Panchal Bhagavat

Hubli Region Kurnool Region Raichur Region

Regional Head

Amarnatha Reddy A L
Marketing

O�icer Topper

Vinayak Rao

Marketing
O�icer Runner-up

Vikram A P

Regional Head Topper

Srikanth Achanur

Best Market Development Activities
Regional Head

Amarnatha Reddy A L

Mruthunjaya M

Marketing O�icer Topper

Highest 20:20:0:13 Sales
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Marketing
O�icer Runner-up

Manjunatha M

Regional Head

Prasanna Kumar N

Marketing
O�icer Topper

Lingaraj Hugar
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Second
Runner-up

Gopal M

Topper

Mahesh S Kuratti

First
Runner-up

Karthik Kotagi
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ªÀÄ¼ÉUÁ®zÀ ¨É¼ÀUÀÄ CzÀÄ, CªÀ¼À 
ªÀÄ£ÉAiÀÄ mÉgÉ¹£À°è ¤AvÀÄ ªÁ¸ÀAw 
ª ÀoÁg Àz À P Àq ÉU ÉÆª ÉÄ ä P ÀtÄ Ú 
ºÁ¬Ä¹zÀ¼ÀÄ, FUÀµÉÖÃ gÀ¥À gÀ¥À£ÉÃ 

§AzÀ ªÀÄ¼ÉUÉ  ªÉÆ£ÉßAi ÀÄµÉ ÖÃ 
qÁA§gÀÄ PÀAqÀ gÀ¸ÉÛ E£ÀßµÀÄÖ PÀ¥ÀàUÁV 

ºÉÆ¼ÉAi ÀÄÄwÛzÉ, vÀ£ÀÆßj£À ªÀÄtÂ Ú£ À 
ªÁ¸À£ÉAi ÉÄÃ «avÀ æ!! CªÉÄÃjPÀzÀ°è , 

¨ÉAUÀ¼ÀÆj£À°è F PÀA¥ÀÄ E®è... ºËzÀÄ 
CªÉÄÃjPÁ¢AzÀ §AzÀÄ MAzÀÄ ªÁgÀ DAiÀÄÛ... 

onsite project CAvÀ ªÀÄÆgÀÄ ªÀµÀð EzÀÝ §AzÀzÀÄÝ 
£É£À¥ÁV ªÀÄÄUÀ¼ÀßPÀÌ¼ÀÄ.  JzÀÄgÀÄ ªÀÄ£ÉAiÀÄ VjeÉUÉ JgÀqÀÄ 

ªÀÄPÀî CzÁªÀ CAvÀ. aPÉÆÌÃjzÁÝUÀ ±Á¯ÉAiÀÄ°è CµÉÆÖAzÀÄ eÁuÉAiÀÄ®èzÀ 
CªÀ¼ÀÄ PÉÊ ̈ ÉÆÃgÀ¢AzÀ eÉÆÃqÀUÉÆqÀ ºÉÆvÉÆÌAqÀ §gÉÆÃzÀ £ÉÆÃr JµÀÖ 

RÄ¶ DUÀwÛvÀÛ, CªÀ¼ÀÄ ̧ ÀÄAzÀj, ªÉÄÊvÀÄA© ̈ É¼ÀzÀ ©nÖzÀÄÝ÷î, Engineer 
ºÀÄqÀÄUÀ£Àß ªÀÄ¢« DV ¨ÉAUÀ¼ÀÆgÀzÁUÀ EzÁÝ¼À CAvÀ!!! F 

Engineering DzÀ «ÄqÀ¯ï PÁè¸ï ºÀÄqÀÄUÀgÀzÀÆÝ ºÀªÁ ̈ sÁ¼À DAiÀÄÛ,!!! 
DªÀvÀÛ VjeÉAiÀÄ C¥Àà CªÀÄä £À£Àß £ÉÆÃr DQ£À ̈ ÉÊwzÀÄæ, EªÀvï £ÀªÀÄä C¥Àà 
CªÀÄä DQ£À £ÉÆÃr £À£Àß ̈ ÉÊvÁgÀ, PÁ¯ÁAiÀÄ vÀ¸ÉäöÊ £ÀªÀÄB...!!! ºËzÀÄ, PÉA¥À 
¹Ãj GlÄÖ ºÀ¹ÃgÀ §½ vÉÆlÄÖ , CªÀgÀ ºÉÃ½zÀ ºÀÄqÀUÀ£Àß M¦à, ºÀ®è 
Q¸ÀzÀ £Á ªÀÄzÀÄ« DUÀ¨ÉÃPÀ ªÀÄPÁî ºÉgÀ¨ÉÃPÀ, EªÀgÀÄ ªÉÆªÀÄäPÀî£ï 
DqÀ¸ÉâÃPÀ, CªÀgÀzÉÝÃ£ÀÆ vÀ¥Àà®è!! VjeÉAiÀÄµÉÖÃ C®è £À£Àß PÀ£ÀßqÀ ¸Á° 
UÉ¼ÀwAiÀÄgÉ®èjUÀÆ ªÀÄ¢éAiÀiÁV ªÀÄPÀî DVzÁªÀ PÉ®ªÉÇ§âçAvÀÆ ¨Á¼ÉA§ 
¨ÁgÀPÉÆÃ°£À ºÉÆqÉvÀPÉÌ ¹QÌ ¨sÁ¼À ªÀAiÀÄ¸ÁìzÀAUÀ PÁt¸ÁÛgÀ!! ºËzÀÄ 

Eyebrow , spa ºÁ¼À ªÀÄÆ½UÉ¯Áè CªÀjUÉ°è Time ¹UÀ¨ÉÃPÀ!!! 
"ªÁ¸ÀÄ, ̈ É¼ÀUÉÎ ̈ É¼ÀUÉÎ ºÀAUÁåPÀ ºÉÆÃV C°è ¤Aw ̈ Á ©¹ ©¹ ZÁ PÀÄr 
¨Á, ºÀ®è wPÉÆÌAqÉÆåÃ E¯ÉÆè" JAzÀÄ CªÀÄä PÉ¼ÀV¤AzÀ PÀÆVzÀÄÝ PÉÃ½ " 
CªÁé §AzÉ" JAzÀÄ ¸ÀgÀ¸ÀgÀ£É PÉ¼ÀV½zÀ¼ÀÄ. CªÉÄjPÁPÉÌ ºÉÆÃV 
§AzÁV¤AzÀ £ÀªÀÄä NtÂ vÀÄA¨É¯Áè £ÀAzÀ ºÀªÁ!! ºÀ½îAiÀÄ  CzÉµÉÆÖÃ 
ªÀÄÄUÀÝ ºÀÄqÀÄUÀ ºÀÄqÀÄVAiÀÄgÀ PÀtÚ°è vÁ£ÀÄ C¥Ààl «ÄqÀ¯ï PÁè¸ï £À 
¸ÁzsÀQ! qÁ®UÀð¼À°è gÉÆPÀÌ JtÂ¸ÉÆ¼ÀÄ,  «ªÀiÁ£À ºÀwÛzÉÆ¼ÀÄ, 
EAVèµÀ£À°è ¯Ál ¥ÉÆmï ©qÉÆ¼ÀÄ!! MAzÁ JgÀqÁ.. CzÉÃ£ÉÃ EgÀ° 
ºÉtÄÚ ªÀÄPÀÌ¼ÀÄ ±Á¯ÉUÉ ºÉÆÃUÀ¨ÉÃPÀÄ ZÉ£ÁßV PÀ°AiÀÄ¨ÉÃPÀÄ, £À£Àß vÀgÀºÀ 

Independent DUÀ¨ÉÃPÀÄ. 

ªÁíªï PÀqÀPï ZÀºÁ JªÉÄä ºÁ®Ä ºÁQzÀÄÝ EzÀgÀ ªÀÄÄAzÀ Starbucks 

zÀªÀgÀÆ ¤AvÀÄ PÉªÀÄä°QÌ®è! CªÀé ̈ ÁdÆPÀ §AzÀ PÀÆvÀÄ £À£Àß vÀ¯É ªÉÄÃ¯É 
PÉÊAiÀiÁr¹ "ªÀ¹ ¤£Àß PÀÆzÀ® £ÁdÆPÀ ¨sÁ¼À, ¸ÀuÁÚQzÁÝUÀ vÀ° vÀÄA¨Á 
ºÉÃt CUÀwvÀÛ MªÉÄä ¹nÖV §AzÀ fnÖ ¥ÀÄr ºÁQ vÀ° vÉÆ¼À¢zÉÝ,!! ¤Ã 
wjV §AzÀ ©zÀÝ zÀªÁSÁ£ÉUÀ PÀgÀPÉÆAqÀ ºÉÆÃV MAzÀ ¢£À CqÀ«Ämï 
ªÀiÁr¹¢éÃ, ªÀÄ¤UÉ §AzÀ ªÀiÁåUÀ £É£À¥À Lw¯ÉÆè ¤£Àß C¥Àà£À gÀA¥Ál"!!! 
CªÀé£À ªÀÄÄRzÀ¯ÉÆèAzÀÄ «PÁgÀªÁzÀ £ÀUÉ, ªÉÆzÀ°AzÀ®Æ vÀ£Àß£Àß C¥Àà£À 

ªÀÄUÀ¼ÉÃ JAzÀÄ J®ègÀÆ ¨sÁ«¹zÀgÀÆ £À£Àß ¨sÁªÀ£ÁvÀäPÀ ¥Àæ¥ÀAZÀzÀ 
ªÀÄÆ® ̈ ÉÃgÀÄ- £À£Àß  CªÀé!!!! DªÀvÀÄÛ CªÀ¼ÀÄ MzÉ wAzÀzÀÄÝ £ÉÆÃr £Á£ÀÄ 

¨ÉªÀvÀÄ ºÉÆÃVzÉÝ  DªÁV£ÀÆß £À£ÀUÉ Feminist ideology UÉÆwÛgÀ°®è 
CzÀPÉÌÃ £ÀªÀÄä¥Àà §ZÁªÀ DVzÀÝ!! 
ªÀÄzsÁåºÀß PÉ® §AzsÀÄUÀ¼À DUÀªÀÄ£À,JµÉÆÖAzÀÄ ºÀgÀmÉ HgÀÄ ©qÀÄªÁUÀ 
vÉÆnÖ®°è EzÀÝ PÀAzÀªÀÄäUÀ¼ÀÄ FUÀ gÀtPÉÃPÉ ºÁPÀwzÀÄé D¥ÀÛ ̧ ÀA§A¢üPÀgÀ 
ªÀÄÄAzÉ C¥ÀàAiÀÄå£À JzÉ E£ÀÆß »VÎvÀÄÛ. J¯Áè ªÀiÁvÀÄUÀ¼ÀÄ PÉÆ£ÉUÉ £À£Àß 
ªÀÄzÀÄªÉ «µÀAiÀÄPÉÌ §AzÀÄ ¤®ÄèwÛzÀÄé.d£À¸ÀASÉåAiÀÄ UÁvÀæzÀ°è zÉÆqÀØ 
PÀÄlÄA§ £ÀªÀÄäzÀÄ ºÁUÁV C©ü¥ÁæAiÀÄUÀ¼ÀÄ ̧ ÀºÀd.. "ªÀÄ¢é «µÀAiÀÄ DQ£À 

decide ªÀiÁqÀvÁ¼À £ÀªÀÄäzÉÃ¤®è" JAzÀÄ C¥Àà «gÁªÀÄ ºÉÃ½zÀÄæ.
 £À£Àß vÀªÀÄä gÀ« £À£Àß £ËPÀjAiÀiÁzÀ £ÀAvÀgÀ ºÀoÀ »rzÀÄ PÀ¸ÀgÀvÀÄÛ ªÀiÁr 
«Ä°lj ̧ ÉÃjzÀÝ, ºÀvÀÄÛ JPÀgÉ ¤ÃgÁªÀj d«ÄÃ£ÀÄ, M§â£ÉÃ ªÀÄUÀ EzÉ¯Áè 
¨ÉÃqÀªÉAzÀgÀÆ ©qÀ°®è.PÁ²äÃgÀ PÀtÂªÉAiÀÄ°è DvÀ EzÁÝUÀ CAvÀÆ £ÀªÀÄUÉ 
vÀÄA¨Á ̈ sÀAiÀÄªÁVvÀÄÛ. FUÀ ¢°èAiÀÄ°è EzÁÝ£É ̧ Àé®à ¤gÁ¼À..
CAzÀÄ ¸ÀAeÉ ªÀÄ¼É¬ÄgÀ°®è ºÉÆ®zÀ PÀqÉ ¸ÀÄvÁÛqÀ®Ä ºÉÆgÀlÄî ,£À£Àß 
ºÀ½î §zÀ¯ÁUÀwÛzÉ, PÁAQæÃl PÁqÀÄ E®Æè ªÁå¦¹zÉ, CzÉÃµÉÆÖÃ ̈ Á®åzÀ 
£É£À¥ÀÄUÀ½ªÉ ,£Á£ÀÄ gÉÊvÀ£À ªÀÄUÀ¼ÀÄ JA§ ºÉªÉÄä J¤¸ÀÄÛ!!!
¨Á®åzÀ ¢£ÀUÀ¼ÀÄ £É£À¥ÁV ªÀiË£ÀPÉÌ eÁjzÀÄî. CµÀÖgÀ°è "ªÁ¹, £ÀªÀÄä PÀqÉ 
ªÀÄtÄÚ PÀ¥ÀÄà §AUÁgÀ!! ªÀÄ¼ÉUÁ®zÀ®èAvÀÆ ºÀ¹gÀÄ ¹ÃgÉ GlÖAUÀ PÁtÛzÀ 
J°è MAzÀ ̧ ÀtÚ PÁ¼ÀÄ ©Ã¸ÁQzÀÆæ ̈ sÀÆªÀÄvÁ¬Ä M®zÀ ©qÀvÁ¼À" CªÀé 
ªÀiË£À ªÀÄÄjzÀÄî. ̧ Àé®à ºÉÆvÀÄÛ ºÉÆ® wgÀÄV ZË½PÁ¬Ä w£ÀÄßvÀÛ MAzÀ PÀqÉ  

PÀÄ½vÀÄ "CªÀÄä £À£Àß ªÀÄzÀÄªÉ «µÀAiÀÄ §UÉÎ tension ªÀiÁqÀPÉÆAqÀAUÀ 
Lw, AiÀiÁgÀ£ÁßzÀgÀÆ £ÉÆÃr¢gÁ? " CzÀPÉÌ "E®èªÀé ¤£ÀUÀ eÉÆr CUÉÆ 
ºÀÄqÀUÉÆgÀÄ E¯Éè°è ¹UÀ¨ÉÃPÀ PÉ®ªÉÇAzÀ PÀqÉ ºÉÃ½ EnÖ¢«. E¯ÉèÃ 
DdÄ¨ÁdÄ ºÀÄqÀUÉÆÃgÀÄ ̈ ÉAUÀ¼ÀÆgÀÄ, ̈ ÁA¨É, ¥ÀÄuÉ PÀqÉ EzÀÝgÀ E§âgÀÆ 
PÉ®¸À ªÀiÁqÀPÉÆAqÀ EgÀ§ºÀÄzÀ ºÉAUÀ C¤Û, ¤£Àß ¤zsÁðgÀ CAwªÀÄ 
¤zsÁðgÀ" JAzÀÄ ªÀÄUÀ¼À ªÀÄÄR £ÉÆÃrzÀ¼ÀÄ. ªÁ¸ÀAwAiÀÄzÀÄ ¤¨sÁðªÀÅPÀ 
£ÀUÀÄ. " ¤£ÀUÀ ªÀÄÄªÀvÀÛ ªÀAiÀÄ¸Àì DAiÀÄÛ, ¤£Àß ªÀAiÀÄ¹ì£ÁUÀ £À£ÀUÀ ¤«§Æâç 
ºÀÄnÖ¢æ! CV£À PÁ®ªÉÃ ¨ÉÃgÉ FVAzÀ ¨ÉÃgÉ.CzÀ E°ð ¤Ã K£ÁzÀgÀÆ 
£ÉÆÃrzÀæ ºÉÃ¼ÀÄ DzÀgÀ ¤£Àß C¥Àà£À ªÀÄÄAzÀ ºÉÃ¼ÉÆÃ zsÉÊAiÀÄð £À£ÀV®è 
CzÀÄ ¤£ÀUÀ ©lÖzÀÄÝ" 

ªÁ¸ÀAw CªÀé£À ºÉUÀ® ªÉÄÃ¯É PÉÊ ºÁQ "ºÀAUÀAzÀæ ¤£ÀUÉÃ£ÀÆ problem 
E®è ºËzÀ¯ÉÆèÃ" JAzÀ¼ÀµÉÖÃ CªÀé MAzÀÄ PÀët ¢V®ÄUÉÆAqÀ¼ÀÄ."AiÀiÁgÀ 
CAªÁ??"... "ªÀ¸ÀAvÀ'" CAvÀµÉÖÃ EªÀ¼À GvÀÛgÀ!!

ªÀ¸ÀAvÀ Engineering NzÀÄªÁV¤AzÀ ¥ÀjZÀAiÀÄ, §Ä¢ÝAiÀÄ°è ZÀÄgÀÄPÀ, 
CAvÀºÀ ¸ÀÄàgÀzÀÆæ¦AiÀÄ®è, §qÀvÀ£ÀzÀ KlÄUÀ¼ÀÄ ©zÀÄÝ UÀnÖAiÀiÁzÀªÀ, 
ºÀÄqÀÄVAiÀÄgÀ UÁåAUÀ¤AzÀ vÀÄA¨Á zÀÆgÀ, PÁ¯ÉÃf£À ¥ÀÄr gËrUÀ½AzÀ 

»rzÀÄ Rank students UÀ½AzÀ®Æ ªÀ¸ÀAvÀ CuÁÚ CAvÀ¯ÉÃ 
PÀj¹PÉÆ¼ÀÄîwÛzÀÝ, ªÉÃ¢PÉ ºÀwÛzÀgÉ ErÃ PÁ¯ÉÃdÄ ̧ ÀÛ§ÝªÁVvÀÄÛ CªÀ£À eÁÕ£À 
«eÁÕ£ÀzÀ CUÀ® D¼ÀUÀ¼ÀÄ ºÀÄ¨ÉâgÀÄ¸ÀÄwÛzÀÝªÀÅ, £Á®ÄÌ ªÀµÀðUÀ¼À°è £ÀªÀÄäzÀÄ 

PÉÃªÀ® hi bye friendship ªÀiÁvÀæªÁVvÀÄÛ, M¼ÉîAiÀÄ UÀ½UÉAiÀÄ°è 
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E§âjUÀÆ MAzÉÃ PÀA¥À¤AiÀÄ°è campus selection DV ªÉÄÊ¸ÀÆgÀÄ, 
¨ÉAUÀ¼ÀÆgÀÄ, ¥ÀÄuÉ »ÃUÉ J®è PÀqÉ PÉ®¸À ªÀiÁqÀÄwÛzÁÝUÀ  D ̧ ÉßÃºÀ ¦æwUÉ 
wgÀÄVzÉÝÃ UÉÆvÁÛUÀ°®è, CªÀ£ÀÄ §rÛ ºÉÆA¢ CªÉÄjPÁ ºÉÆÃzÀ, vÁ£ÀÄ 
E°èAiÉÄÃ ¥ÀÄuÉAiÀÄ°è.D ¸ÀªÀÄAiÀÄzÀ¯ÉèÃ CªÀ½UÉ MAzÀÄ ¥À«vÀæ ¦æÃwAiÀÄ 

£ÉÆÃªÀÅ JµÀÄÖ JA§ÄzÀÄ UÉÆvÁÛzÀzÀÄÝ, wÃgÀ practical CzÀ 
zÀÄ¤AiÀiÁzÀ°è CªÀ£ÉÆ§â ̈ ÉÃgÉAiÉÄÃ vÀgÀºÀzÀ «avÀæ ªÀÄ£ÀÄµÀå. PÉ®ªÉÇAzÀÄ 
UÀrgÉÃSÉAiÀÄ£ÀÄß vÁ£É J¼ÉzÀÄPÉÆArzÀÝ, ©nÖgÀzÀ fÃªÀ EªÀ¼À£ÀÆß 

CªÉÄjPÁPÉÌ PÀgÀPÉÆAqÀ. gÀeÉ EgÀÄªÁUÀ Texas £À UËdÄUÀzÀÝ® ©lÄÖ 
ºÀqÀV¤AvÀºÀ PÁgÀ°è UÁæ«ÄÃt CªÉÄjPÁ wgÀÄUÀÄwÛzÉÝÃªÀÅ. CªÀ£À 
¸ÀºÀdªÁzÀ §zÀÄPÀÄ,fÃªÀ£À ¦æÃw,¨sÁªÀ£ÁvÀäPÀ ¥Àæ¥ÀAZÀzÀ MAzÀÄ 
¨sÁUÀªÁUÉÆÃzÀÄ CzÉµÀÄÖ ¥ÀÄtå JAzÉÃ ¨sÁ«¹zÀÝ¼ÀÄ. CªÀ£À ªÀÄ£ÉAiÀÄ°è 
E§âgÀÄ CPÀÌA¢gÀ£Àß ©lÖgÉ EªÀ£ÉÃ AiÀÄdªÀiÁ£À, C¥Àà CªÀÄä PÀµÀÖ ¥ÀlÄÖ 
¨É¼É¹zÀÝgÀÆ ¸ÀÄR PÁtÄªÀ ¢£ÀUÀ¼ÀÄ ºÀwÛgÀªÁzÀUÀ¯ÉÃ DgÀÄ wAUÀ¼À 
CAvÀgÀzÀ°è zÉÃªÀjUÉ ¦æÃAiÀÄªÁzÀgÀÄ. CzÀPÉÌÃ EgÀ§ºÀÄzÀÄ CªÀ£À G£ÀävÀÛ 
¦æÃwUÉ ªÁ¸ÀAwAiÉÄÃ ªÁgÀ¸ÀÄzÁgÉ.. CªÀ£À eÁUÀzÀ°è ¨ÉÃgÉ AiÀiÁgÀ£ÀÆß 

imagine ªÀiÁrPÉÆ¼Àî®Ä CªÀ½UÉ DUÉÆÃ¢®è.
EzÀµÀÄÖ ºÉÃ½ CªÀé£À ªÀÄÄR £ÉÆÃrzÀ¼ÀÄ, CªÀé£À £ÀUÀÄªÀÄÄRzÀ PÀtÚAa£À°è 
¤ÃgÀ ºÀ¤AiÉÆAzÀÄ EtPÀÄwvÀÄÛ "ªÀÄUÀ¼À ¤£Àß RÄ¶£À £ÀªÀÄä RÄ¶" 
JAzÀªÀ¼ÉÃ ªÁ¸ÀAwAiÀÄ£Àß JzÉUÀªÀaPÉÆAqÀ¼ÀÄ. ¸ÁAiÀÄAPÁ®zÀ 
¸ÀÆAiÀÄðPÁAw ªÀÄgÉAiÀiÁV PÁªÉÆÃðqÀ PÀ«AiÀÄvÉÆqÀVvÀÄ,vÁ¬Ä ªÀÄUÀ¼ÀÄ 
ªÀÄ£ÉAiÀÄ PÀqÉ zsÁ«¹zÀgÀÄ, §AiÀÄ®Ä ¹ÃªÉÄAiÀÄ ªÀÄ¼É eÉÆÃgÁV 
¸ÀÄjAiÀÄvÉÆqÀVvÀÄ ªÁ¸ÀAw PÉÆqÉAiÀÄ£Àß ªÀÄgÉvÀªÀ¼À ºÁUÉ CzÉÃµÉÆÖÃ 
ªÀµÀðUÀ¼À £ÀAvÀgÀ vÀA¥ÀÄ UÁ½ CªÀ¼À ºÀÈzÀAiÀÄ vÀÄA© ºÀUÀÄgÀªÁzÀAvÉ, 
CªÀ¼À JzÉAiÀÄ®èqÀVzÀÝ PÁªÉÆÃðqÀ PÀgÀV C§âj¹zÀ ºÁUÁAiÀÄÄÛ. ¸ÀtÚ 
ªÀÄUÀÄ vÀgÀºÀ ªÀÄ¼ÉAiÀÄ°è £É£ÉzÀ¼ÀÄ C£ÀAzÀ¨sÁµÀà  ªÀÄ¼ÉAiÀiÁV ºÀjzÀzÀÄÝ 
UÉÆvÁÛUÀ°®è CªÀ½UÉ!!!
CA¢£À gÁwæ ªÀ¸ÀAvÀ¤UÉ J®è «µÀAiÀÄªÀ£ÀÆß G¸ÀÄjzÀ¼ÀÄ, CzÀPÀÌ 
CªÀ£ÀÄ"ªÀÄUÀ£ÉÃ ¤ªÀÄä vÀAzÉAiÀÄªÀjUÀÆ ºÉÃ¼ÀÄ CAd¨ÁåqÀ £Á C¢¤ 
£ÁªÀ AiÀiÁªÀ vÀ¥ÀÆà ªÀiÁr®è zÉÃ±À AiÀiÁªÀzÁzÀgÉÃ£ÀÄ £ÀªÀÄä ªÀÄtÂÚ£À 
¸ÉÆUÀqÀÄ ©lÄÖ ¤ªÀÄä ªÀÄ£ÉvÀ£ÀPÀÌ, £ÀªÀÄä ªÀÄ£ÉvÀ£ÀPÀ PÀ¼ÀAPÀ vÀgÉÆ PÉ®¸À £ÁªÀ 
ªÀiÁqÀ®è, CqÀØ zÁj ¨ÉÃqÀ gÁdªÀiÁUÀðzÀ¯ÉèÃ £ÀqÉAiÉÆÃ£ÀÄ UÀnÖAiÀiÁV 
ºÉÃ¼ÀÄ, C¥Àà CªÀÄä£À PÀ¼ÀPÉÆAqÉ DzÀgÀ  ¤£Àß PÀ¼ÀPÉÆ¼Àî°PÉÌ vÀAiÀiÁj®è, " 
JAzÀÄ vÀ£Àß£ÉßÃ PÀtÚ°è PÀtÂÚlÄÖ £ÉÆÃr ̈ sÁgÀªÁzÀ G¹gÀÄ J¼ÉzÀ..
gÁwæ HlzÀ ¸ÀªÀÄAiÀÄ CªÀÄä PÀtÄÚ ¸À£ÉßAiÀÄ°è C¥Àà¤UÉ ºÉÃ¼ÀÄªÀAvÉ 
ºÉÃ½zÀgÀÆ C¥À à£ À ªÀÄÄAzÉ UÀAl® MtVºÉÆÃV ªÀiÁvÉÃ 
§gÀ°®è.ºÉÆgÀUÉ MAzÉÃ ¸ÀªÀÄ£É zsÁgÁPÁgÀªÁV C§âj¸ÀÄwÛgÀÄªÀ ªÀÄ¼É, 
HlzÀ £ÀAvÀgÀ ªÀÄ£ÉAiÀÄ ¥ÀqÀ¸Á¯ÉAiÀÄ°è J¯ÉCrPÉ w£ÀÄßvÀÛ CzÁåªÀÅzÉÆÃ 

Hybrid P À§Ä â ¨É¼ ÉAi À Ä §UÉ Î  C¥À à CªÀ é£ À ¸ ÀÄ¢ÃWÀð 
¸ÀªÀiÁ¯ÉÆÃZÀ£É?£ÀqÉAiÀÄÄwvÀÄÛ, ºÀ½îUÀ¼À°è ¸ÀªÀÄAiÀÄ vÀ£Àß ªÉÃUÀªÀ£ÉßÃ 
PÀ¼ÉzÀÄPÉÆ¼ÀÄîvÀÛzÉ, PÉ®ªÉÇªÉÄä ̧ ÀÛ§ÝªÁUÀÄvÀÛzÉ §ºÀÄµÀB ªÉÆ¨ÉÊ¯ï nÃ«UÀ¼À 
ºÁªÀ½ E®èzÉÃ ¨É¼ÉzÀ PÉÆ£ÉAiÀÄ ¦Ã½UÉ vÉÆA§vÀÛgÀ zÀ±ÀPÀzÀ°è ºÀÄnÖzÀ 
£ÀªÀÄäzÉÃ EgÀ§ºÀÄzÀÄ!! CªÀÄä E£ÉÆßªÉÄä PÀtÚ ̧ À£Éß ªÀiÁrzÀÄî. 
C¥Àà£À ªÉÄÃ°£À ¨sÀAiÀÄªÀ®è CzÀÄ UËgÀªÀ-ªÀÄ£ÉvÀ£À, PÀÄlÄA§, 
ºÉÆ®,ªÀÄ£É,MA¢µÀÄÖ zÀ¥Àð EzÉÃ C¥Àà£À ¥Àæ¥ÀAZÀ EªÀÅUÀ¼À°è 
AiÀiÁªÀÅzÀPÀÆÌ zÀPÉÌ §AzÉæ DvÀ GUÀæ gÀÆ¦. ªÉÆzÀ® ¨ÁjUÉ F 

ªÀÄ£ÉvÀ£ÀzÀ°è ¨ÉÃgÉ eÁwAiÀÄ C½AiÀÄ §gÉÆzÀÄ C¥Àà M¥Àà§ºÀÄzÁ JA§ 
C£ÀÄªÀiÁ£À! DzÀgÀÆ zsÉÊAiÀÄð ªÀiÁr DvÀ£À §¢AiÀÄ°è PÀÄ½vÀÄ J®èªÀ£ÀÆß 
MAzÉÃ G¹gÀ°è ºÉÃ½©lÄî!!
DvÀ£À PÀtÄÚ PÉA¥ÀUÁV MAzÀÄ ¸À® UÉÆÃqÉUÉ £ÉÃvÁQgÀÄªÀ CªÀgÀ 
¥ÀÆªÀðdgÀ,ªÀÄ£ÉzÉÃªÀgÀÄUÀ¼À ¥ÉÆÃmÉÆÃUÀ¼À ªÉÄÃ¯É PÀuÁÚr¹ ªÀÄUÀ¼À PÀqÉ 
wgÀÄV " ¤ªÀÄä fÃªÀ£ÀzÀ ¤zsÁðgÀ ¤ÃªÉ ªÀiÁqÀÄªÀµÀÄÖ zÉÆqÀØªÀgÁzÀªÀjUÉ 
£ÁªÀÅ ºÉÃ¼ÉÆÃzÉ¤®è £À£ÀUÀ ¸Àé®à mÉÊªÀiï ¨ÉÃPÀÄ £Á½ ªÀiÁvÁqÉÆÃt" 
JAzÀÄ ¸ÀgÀæ£É JzÀÄÝ M¼À £ÀqÉzÀgÀÄ.vÁ¬Ä ªÀÄUÀ¼ÀÄ ªÀÄÄR ªÀÄÄR 
£ÉÆÃrPÉÆAqÀÄæ..
ªÀÄgÀÄ¢£À C¥Àà£À UÁA©üÃAiÀÄð PÀ«ÄäAiÀiÁVgÀ°®è ºÁUÀAvÀ ¹lÆÖ 
ªÀiÁrgÀ°®è ¨É¼ÀUÉÎ ¨ÉÃUÀ JzÀÝªÀgÉÃ vÀAiÀiÁgÁV ¨ÉÊPï ºÀwÛ J¯ÉÆèÃ 
ºÉÆgÀlÄ ºÉÆÃzÀgÀÄ. vÁ¬Ä ªÀÄUÀ¼À £ÀqÀÄªÉ ºÀ®ªÀÅ ̈ Áj ªÀiÁvÀÄPÀvÉUÀ¼ÀÄ 
£ÀqÉzÀªÀÅ, C¥Àà ¤£Éß vÀÄA¨Á ºÉÆvÀÄÛ ªÀÄ®UÀ°®èªÀAvÉ, PÀÄlÄA§zÀ 
CzÉÃµÉÆÖÃ «µÀAiÀÄUÀ¼ÀÄ §AzÀÄ ºÉÆÃVzÀÝªÀÅ."ªÁ¸ÀAw ¤zsÁðgÀ ¸Àj 
EzÀÝAUÀ PÁt¸ÀÛzÀ DzÀgÀÆ £Á¼É ̈ É¼ÀUÉÎ UÀÄgÀÄUÀ¼À ºÀvÀæ ªÀiÁvÁr §gÀw¤" 
JA¢zÀæAvÉ.. £ÀqÀÄªÉ JgÀqÀÄ ¨Áj ªÀ¸ÀAvÀ¤UÀÆ J®è ªÀgÀ¢ M¦à¹zÀÄî. 
ªÀÄzsÁåºÀßzÀ°è §AzÀ C¥Àà£À ªÀÄÄR §zÀ¯ÁVvÀÄÛ PÀ¥ÀÄàUÀnÖgÀ°®è, Hl 
ªÀiÁr J¯É CrPÉ ºÁQ "ªÁ¸ÀÄ FUÀ C°è gÁwæ DVvÀðzÀ MAzÀ ªÉÃ¼É 
ªÀ¸ÀAvÀ JZÀÑgÀ EzÀæ ¥sÉÆÃ£À ªÀiÁqÀÄ £Á ªÀiÁvÁqÀ¨ÉÃPÀÄ" JAzÀÄ 
©qÉÆÃzÉ!! 
ªÁ¸ÀAw »j »j »VÎzÀ¼ÀÄ. §gÉÆÃ§âj MAzÀÆªÀgÉ WÀAmÉAiÀÄ «rAiÉÆÃ 
PÁ¯ï CzÀÄ, ªÀ¸ÀAvÀ vÀ£Àß CPÀÌA¢gÀ£ÀÆß ¸ÉÃj¹zÀÝ ¢°è¬ÄAzÀ gÀ«AiÀÄÆ 
¸ÉÃjzÀ J®ègÀzÀÆÝ ªÀiÁvÀÄPÀvÉ ªÀÄÄVzÀÄ C¥Àà MAzÀÄ ̧ À® ZÀ¥Áà¼É vÀnÖ £ÀPÀÄÌ 
"ªÁ¸ÀÄ £À£ÀUÀ J¯Áè NPÉ.. ¸ÀªÀiÁd ºÉAVzÀÆæ C£ÀÛzÀ ¨sÁ¼À vÀ¯É 
PÉqÀ¸ÀPÉÆ¨ÁgÀzÀÄ UÁr ºÉÆqÀzÀ ©qÀ¨ÉÃPÀ. F ºÀÄqÀÄUÀ d§zÀð¸ÀÛ CzÁ£À, 
E£ÉÆßAzÀÄ ªÀiÁvÀ ¨Á E°è Q« M¼ÀUÀ ºÉÃ½Û¤ " JAzÀÄ ªÁ¸ÀAwAiÀÄ 
Q«AiÀÄ°è " ¤ªÀÄUÀ EµÀÖ ¢£À UÉÆwÛgÀzÀ ¸ÀAUÀw £Á ºÉÃ¼Àw¤ £ÀªÀÄä C¥Àà 
CAzÀæ ¤ªÀÄä CdÓ ̧ À»vÀ EzÀsss eÁwUÀ ̧ ÉÃgÀzÁAªÀ C®è F d«ÄÃ£ÀÄ UÀvÀÄÛ 
UÉÊgÀvÀÄÛ J¯Áè £ÀªÀÄä CªÀé£À D¹Û,D PÁ®zÁUÀ EzÉ¯Áè DUÉÃw CAzÀ ªÀiÁåUÀ 
FUÉÃ£À zÉÆqÀØ ªÀÄºÁ !! UÀÄgÀÄUÉÆ¼ÀÄ ¨É¼ÀUÉÎ J¯Áè ºÉÃ½zÀgÀÄ.£À£ÀUÀÆ 
UÉÆwÛvÀÛ DzÀgÀ w¼ÀzÀ ªÀÄ£ÀµÁå ºÉÃ¼ÉÆzÀ ̈ ÁågÉ DUÀvÀÛ, ªÀ¸ÀAvÀUÀ C¥Àà, CªÀé 
J¯Áè £ÁªÀ C¢«, RÄ¶ Dw¯ÉÆèÃ " JAzÀÄ £ÀUÀÄvÀÛ C¥Àà ºÉÆ®zÀ PÀqÉ 
£ÀqÉzÀgÀÄ.
ªÁ¸ÀAw ̧ Àé®à ¢£À HgÀ°èzÀÄÝ ¥ÀÄuÉUÉ ºÉÆÃzÀ¼ÀÄ, DgÀÄ wAUÀ¼ÁzÀ ªÉÄÃ¯É 
ªÀ¸ÀAvÀ CªÉÄÃjPÁ¢AzÀ §AzÀ, ErÃ HjUÉÃ Hl ºÁQ¹ ¨sÀdðj 
ªÀÄzÀÄªÉ ªÀiÁrzÀgÀÄ, ªÀ¸ÀAvÀ£À PÀÄlÄA§ ªÀUÀð PÀ«Ää, DzÀgÉ CªÀ£À 
UÉ¼ÉAiÀÄgÀ §¼ÀUÀ vÀÄA¨Á zÉÆqÀØzÀÄ, DvÀ ̧ ÀA¸ÁÌgÀªÀAvÀ J¯Áè »jAiÀÄjUÀÆ 
¥ÁzÀ ªÀÄÄnÖ £ÀªÀÄ¸ÁÌgÀ ªÀiÁrzÀÝ. ªÁ¸ÀAw zÉÆqÀØ PÀ£À¸À£ÉßÃ fÃ«¹zÀÄî. 
MAzÀÄ wAUÀ¼À ªÀÄnÖUÉ HgÀ°èzÀÝ ªÀ¸ÀAvÀ, AiÀiÁgÀÆ E®èzÀ PÉÆgÀUÀ£ÀÄß 
wÃj¹PÉÆAqÀ, ªÀÄ£ÉAiÀÄ°è eÁvÉæAiÀÄ PÀ¼ÉUÀnÖvÀÄÛ.
CªÉÄjPÀPÉÌ ºÉÆÃUÀÄªÀ ¸ÀªÀÄAiÀÄ §AvÀÄ, C¥Àà, CªÀÄä, gÀ«, ªÁ¸ÀAwAiÀÄ 
zÉÆqÀØ PÀÄlÄA§zÀ°è PÀtÂÚÃgÀÄ ªÀÄÆrvÀÄÛ, Hj£À AiÀiÁªÀÅzÉÆÃ 
ªÀÄÆ¯ÉAiÀÄ°è "AiÀiÁªÀ ªÉÆÃºÀ£À ªÀÄÄgÀ½ PÀgÉ¬ÄvÀÄ zÀÆgÀ wÃgÀPÉ ¤£Àß£ÀÄ 
AiÀiÁªÀ ªÀÈAzÁªÀ£ÀªÀÅ ̧ É¼É¬ÄvÀÄ ¤£Àß ªÀÄtÂÚ£À PÀtÚ£ÀÄ' JA§ ºÁqÀÄ KgÀÄ 
zÀé¤AiÀÄ°è PÉÃ½¸ÀÄvÀ°vÀÄÛ!!!.

¸ÉÆÃªÀÄ±ÉÃRgï ©zÀgÉ
Senior Engineer - Instruments



Name : Rajesh H
Date of joining : 1.3.2023
Position : Assistant Manager - Marketing
Job location : Tumkur, KA
Native place : Vijayanagara, KA
Interests : Travelling,  Photography

Name : N Santha Kumar
Date of joining : 6.3.2023
Position : Dy. General Manager - Marketing
Job location : Coimbatore, TN
Native place : Anaimalai, TN
Interests : Trekking, Animal Census
Talents : Photography

Name : Chandan M N
Date of joining : 9.3.2023
Position : Assistant Manager - Marketing
Job location : Chikkaballapur, KA
Native place : Chikkaballapur, KA
Interests : Cinema, Music

Name : Bharatesh Batagi
Date of joining : 10.4.2023
Position : Deputy Manager - Marketing
Job location : Gokak, KA
Native place : Raybagh, KA
Interests : Volleyball, Cooking
Talents : Theater artist

Name : Manoj
Date of joining : 10.4.2023
Position : Assistant Manager - Marketing
Job location : Mangaluru, KA
Native place : Kalaburgi, KA
Interests : Cricket
Talents : Drawing

Name : Venkatesh Patgar
Date of joining : 10.4.2023
Position : O�icer - Logistics
Job location : Mangaluru, KA
Native place : Kumta, KA
Interests : Cricket, Volleyball

Name : Sampath S B
Date of joining : 10.4.2023
Position : Junior Management Trainee
Job location : Mangaluru, KA
Native place : Mangaluru, KA
Interests : Teaching musical instruments
Talents : Singing, Music

Name : Suhas 
Date of joining : 10.4.2023
Position : O�icer - Logistics
Job location : Mangaluru, KA
Native place : Mangaluru, KA
Interests : Reading, Cricket, Travelling
Talents : Drawing, Painting

Name : Karthik Patil
Date of joining : 17.4.2023
Position : Assistant Manager – Marketing
Job location : Davangere, KA
Native place : Ranebennuru, KA
Interests : Theatre
Talents : Theatre play

Name : Suhas P R
Date of joining : 6.6.2023
Position : Finance Executive
Job location : Bengaluru, KA
Native place : Udupi, KA
Interests : Sports,Music
Talents : Music artist

Daylight Zone
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Name : Prathvi Raj
Date of joining : 1.6.2023
Position : Engineer-Production
Job location : Mangaluru, KA
Native place : Mangaluru, KA
Interests : Football
Talents : Dancing



Ramachandran V M
Manager - Projects
8 years of service

M Devananda
Assistant Manager - Finance

36 years of service

Obituary
B. Lokesh

Assistant Manager – Stores
Left for the heavenly abode on 12th April 2023
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Yashavanth K
Sr. Engineer – Mechanical

39 years of service

A V Vijaya Kumar
Sr. Engineer - Electrical

38 years of service

H N Lokeshappa
Sr. Engineer - Electrical

38 years of service

Babu S
Sr. O�icer - SPC

34 years of service

Madivalappa Dhavalagi
Sr. Engineer - Mechanical

15 years of service

Balakrishna Bhat
Sr. Engineer - Production

8 years of service

Koraga B 
Asst. O�icer - Security

12 years of service

Thirupal 
O�ice Attendant

37 years of service

Twilight Zone



Edition 2 Cognite

The correct answers are -
1. Bombing of Nagasaki
2. Assassination of Julius Caeser
3. Surrender of Pakistan Army to Indian Army. Liberation of East Pakistan.
4. Fall of Berlin Wall
5. 9/11 terrorist attacks on WTC in New York
6. Pokharan-II nuclear tests
7. Watergate scandal leading to resignation of US President Richard Nixon
8. Brexit – Exit of UK from European Union
9. Edwin E. Aldrin Jr saluting the US flag planted on the Moon by Neil Armstrong.
10. Arrest of Harshad Mehta in 1992 Security Fraud.
11. Argentina wins the 2022 FIFA World Cup.
12. First X-Ray by Wilhelm Roentgen.

We received 33 entries to out 
of which only one entry had 
the precise answers to all the 
questions.
Congratulations Shravan 
Kumar, Assistant O�icer 
(Production – DAP), E. No. 
303187. 
You win Rs.1000 cash prize. 
Way to go….
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1. This particular characteristic developed in humans only 
about 11,000 years ago. It developed as an evolutionary 
response to the lack of sunlight to enable more Vitamin D 
synthesis. A recent study showed that this visually identi�-
able trait was carried in the genes of ancient herders in 
Northern Europe. What trait is this which has variations like 
dirty, golden, platinum, strawberry or peroxide when created 
arti�cially?
2. Terence McKenna's 'Stoned Ape' theory proposes that in 
around 100,000 BCE, the time when Homo sapiens split from 
other Homo species, a certain item was added to the diet. He 
believes that some members ate the species, Psilocybe 
cubensis, and the after e�ects included triggering of the 
creative portion of the brain, hence accelerating evolution 
towards the modern human being. What item is this whose 
e�ects are being studied till date?
3. Chrysomallon squamiferum is a species of snail that was 
discovered in 2003 living near hydrothermal vents at the 
bottom of the Indian Ocean. Surprisingly the snail was able to 
live at such high pressure because it is the only known animal 
evolved to be covered in a particular element. What chemical 
element is this that makes this snail look like an ancient 
samurai?
4. The recurrent laryngeal nerve in this particular animal is 
often cited as evidence of evolution. The nerve is unnecessar-
ily 15-ft-long as it takes an ine�icient, circuitous route, 
exiting the brain, going down the neck, around the heart and 
back up the larynx. Which animal is this which, if had been 
'intelligently designed', would have a 95% shorter nerve?
5. Panspermia is a hypothesis that life spawned on Earth as it 
was brought by certain extra- terrestrial objects. It is 
believed that they were carrying an extreme type of bacteria 

that could withstand high temperature changes and pres-
sure. What were these objects that brought these bacteria 
with ancient building blocks of life to earth?
6. In the Quebrada Camarones region of Chile's Atacama 
Desert (the world's driest non-polar desert), people have 
been living for 7,000 years ago. They have evolved an 
enzyme, AS3MT, which metabolises a toxin that is in the little 
amount of water found in the area. The water is carcinogenic 
for outsiders but what element is this tribe immune to?
7. One of the remnants of our evolution from our ape ances-
tors is the activation of arrector pili muscles. These tiny 
muscles in the skin's hair follicles used to help keep apes with 
thick fur warm. Even though we are not covered in fur, these 
muscles still do their job under certain conditions. What 
phenomenon is this?
8. There is a certain type of DNA, which is obtained from an 
organelle in the cell used as a tool to determine the origin of 
populations. It has such a high evolutionary importance as it 
is exclusively inherited only through mothers in human 
beings. Theoretically one can trace a woman's ancestry back 
thousands of years. From which organelle, usually referred 
to as a 'powerhouse', is this important DNA obtained?

Send your answers to
mangala.vartha@adventz.com within 31st August. The 
winner with all correct answers/highest correct answers 
wins a Rs. 1000 cash prize. In case of multiple winners two 
names will be selected  by draw of lots and they will share 
the prize. Name of the winner/s will be revealed in the next 
issue of Mangala Vartha. Entries received after the deadline 
will not be considered.

Cognitare Edition 1 Correct Answers WINNER
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  Spanish Omlette
Classic Spanish omelette, also known as a tortilla española is 
a delicious and hearty dish made with eggs, potatoes, and 
onions. Celebrated as national dish in Spain, you can eat it 
warm or cold, bring it to a picnic, family gathering or a 
Spanish-themed party. Upgrade your omlette!!!
Ingredients
· 4 medium potatoes
· 1 onion
· 6 eggs
· Salt, to taste 
· Olive oil, for frying
Instructions
1. Peel the potatoes and cut them into thin slices. 
2. Peel the onion and thinly slice it as well.
3. In a large non-stick pan, heat about 1/2 cup of olive oil over 
medium heat. Add the sliced potatoes and onions to the pan 
and cook them slowly, stirring occasionally, until the potatoes 
are tender and lightly golden. This step is important to ensure 
the potatoes are cooked properly and have a soft texture. It 
usually takes about 15-20 minutes.
4. While the potatoes and onions are cooking, crack the eggs 
into a mixing bowl and beat them lightly with a fork or whisk. 
Add salt to taste and mix well.
5. Once the potatoes and onions are cooked, remove them 
from the pan using a slotted spoon, allowing excess oil to drain 
o�. 
6. Add the drained potatoes and onions to the beaten eggs and 
mix gently to combine.
7. In the same pan, remove most of the oil, leaving just a thin 
layer coating the bottom. Heat the pan over medium-low heat.
8. Pour the potato, onion, and egg mixture into the pan, 
spreading it evenly. 
9. Cook the omelette for about 5-7 minutes, or until the bottom 
is set and lightly golden.
10. To flip the omelette, place a large plate upside down over 
the pan. Holding the plate and pan tightly together, carefully 
invert the omelette onto the plate. Then, slide the omelette 
back into the pan with the uncooked side facing down.
11. Continue cooking the omelette for another 5-7 minutes, or 
until the eggs are fully cooked and the omelette is golden 

brown on both sides. You can adjust the cooking time 
according to your preference for a more or less runny center.
12. Once cooked, transfer the omelette to a serving plate and 
let it cool for a few minutes before slicing it into wedges.
Serve the Spanish omelette warm or at room temperature. It 
can be enjoyed as a tapa, a light meal, or a �lling for a sandwich. 
Enjoy your homemade Spanish omelette! ¡Buen provecho!

  Bread Dosa
A quick and easy South Indian dish, Bread dosa is a great way 
to use leftover bread and create a delicious, crispy dosa. 
Enjoy this quick and tasty dish for breakfast or as a snack!
Ingredients
· 4-5 slices of bread
· 1 cup rice flour
· 1/4 cup semolina (rava/sooji)
· 1/4 cup yogurt (curd)
· 1/2 teaspoon cumin seeds
· 1/2 teaspoon grated ginger
· 1-2 green chilies, �nely chopped (adjust to taste) 
· A handful of chopped coriander leaves
· Salt to taste
· Water, as needed
· Oil or ghee for cooking
Instructions
1. Trim the edges of the bread slices and cut them into small 
pieces. Place them in a blender or food processor and grind 
them into a �ne powder. Set aside.
2. In a mixing bowl, combine the rice flour, semolina, ground 
bread powder, yogurt, cumin seeds, grated ginger, chopped 
green chilies, chopped coriander leaves, and salt. Mix well.
3. Gradually add water to the mixture, stirring continuously, 
until you achieve a smooth batter consistency. Ensure there 
are no lumps in the batter.
4. Let the batter rest for about 10-15 minutes. This allows the 
semolina and rice flour to absorb the liquid and thicken the 
batter slightly.
5. Heat a non-stick tawa or griddle over medium heat. Once 
hot, pour a ladleful of the batter onto the center of the tawa 
and spread it evenly in a circular motion to form a thin dosa.
6. Drizzle a little oil or ghee around the edges of the dosa 
and a few drops on top. Cook until the bottom side turns 
golden brown and crispy.
7. Flip the dosa using a spatula and cook the other side 
until it is cooked through and crispy.
8. Remove the bread dosa from the tawa and serve hot 
with chutney or sambar.
9. Repeat the process with the remaining batter to make 
more bread dosas.



A job promotion is a testament to an individual's outstanding abilities, unwavering commitment, and the high regard the 
colleagues and superiors hold for him. This accomplishment is a reflection of one's consistent e�ort, professionalism, and the 
signi�cant contributions he or she has made to the organization. 
Mangala Vartha wishes the promotees all the very best in their new role. May it bring them immense satisfaction, exciting 
challenges, and endless opportunities for personal and professional growth. 

Up the ladder…to the sky
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Sujay Kamath M

Chief General Manager
– Finance

1
New Role

Raghavendra G 

Chief General Manager
– Maintenance & Projects

2
New Role

Sanmathi Kumar R P 

Joint General Manager
– Sales & Distribution

3
New Role

Keerthan Kumar K B 

Joint General Manager
– Market Development (Chemicals)

4
New Role

Prasanna Kumar N 

Deputy General Manager
– Marketing

5
New Role

Subramani G 

Deputy General Manager
– Secretarial

6
New Role

Amarnatha Reddy A L 

Deputy General Manager
– Marketing

7
New Role

Kalai Selvan E 

Deputy General Manager
– Production (Phosphates)

8
New Role

K Roopesh

Chief Manager 
– Quality Control

9
New Role

Prasanna K P 

Chief Manager
– Marketing

10
New Role

Rudresha H M 

Chief Manager
– Process Control & Instrumentation

11
New Role

Mohammed Nadeem Shaikh 

Chief Manager
– Electrical

12
New Role

Santhosh Kumara K 

Chief Manager
– Finance

13
New Role

Panchal Bhagavat 

Chief Manager
– Marketing

14
New Role

Narayana Swamy R 

Chief Manager
– Marketing (RH)

15
New Role

Chief Manager
– Process Control & Instrumentation

16
New Role

Ranjith Kumar K 

Chief Manager 
– Production

17
New Role

Rajeev R 

Chief Manager
– Production

18
New Role

Raghavendra B S 

Manager
– Production

19
New Role

Shivaprasad Rai K A 

Manager
– Product Handling

20
New Role

Poovappa Poojary P 

Manager
– Production

21
New Role

Aadarsh P Padmakumar 

Manager
– Production

22
New Role

Anant K Hegde 

Manager
– Finance

23
New Role

Parani Veeran K 

Manager
– Marketing

24
New Role

Kavitha 

Manager
– Procurement

25
New Role

P Mahadevan 

Manager
– Corporate Affairs

26
New Role

Nataraj R 

Manager
– Marketing

27
New Role

Hariprasad K P 

Manager
– Procurement

28
New Role

Prasad Kanike 

Deputy Manager
– Safety

29
New Role

Ashwathnarayana S T 

Deputy Manager
– Marketing

30
New Role

Deputy Manager
– Information Technology

32
New Role

Basavaraj Mugalkhod 

Deputy Manager
– Marketing

33
New Role

Ninganbad Srinivas 

Deputy Manager
– Marketing

34
New Role

Basavaraj Ganiger 

Deputy Manager
– Marketing

35
New Role

Shivanand 

Deputy Manager
– Marketing

36
New Role

Shakil Ullal K 

S Amruthraj 

Deputy Manager
– Marketing

31
New Role

Nithin K 



Ashoksundar A 

Jayantha P H 

Parikshith Sanil 

Sundeep K 

Thammaiah C M 

Harishchandra 

Vinaya 

A Boopathi 

Jagadeesha Shetty 

Sachin T 

Titus Mascarenhas 

Chethan 

Sanjay Kumar 

Deputy Manager
– Marketing

Deputy Manager
– Production (SIC)

Deputy Manager
– Production

Assistant Manager
– Mechanical

Assistant Manager
– Marketing

Assistant Manager
– Production

Assistant Manager
– Production

Assistant Manager
– Marketing

Senior Engineer
– CPP

Senior Engineer
– Production

Engineer
– Production

Engineer
– Production

Ofcer
– Marketing
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41

45

49

53

57

61

65

69

73

77

81

85

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

V Vignesh 

Suhasa Adiga H 

H N Chandrashekar 

Manjunath S 

Chandra Mouli L 

Praveen Kumar 

Ravi M Ganagi 

Jagadish S Mensinkai 

Avinash 

Shankaragouda Biradar 

Latheesha K 

Shivaprasad Shetty 

Deputy Manager
– Marketing

Deputy Manager
– Production

Assistant Manager
 – Electrical

Assistant Manager
– Quality Control

Assistant Manager
– Accounts

Assistant Manager
– Instrumentation

Assistant Manager 
– Stores

Assistant Manager 
– Sales & Distribution

Senior Ofcer
– Product Handling

Senior Ofcer
– Marketing

Engineer
– Production

Ofcer

38

42

46

50

54

58

62

66

70

74

78

82

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

Rashmith  V Poojary 

Nikhil Rao Adyapady 

Hemachandra N 

Jayadeep 

Radhakrishna Rao P S 

Deepak Ramesh 

Sathyanarayana 

Bhuvanesha B S 

Vishnuprasad 

Mithun T 

Shravan Kumar 

Kishore Kumar 

Deputy Manager 
- Electrical

Deputy Manager
– Production

Assistant Manager
 – Electrical

Assistant Manager
– Mechanical

Assistant Manager 
- Logistics

Assistant Manager
– Production

Assistant Manager
 – Finance

Senior Engineer
– CPP

Senior Ofcer
– Quality Control

Senior Ofcer 
– Safety

Engineer
– Production

Ofcer

39

43

47

51

55

59

63

67

71

75

79

83

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

Sudarshan Shreedhar Bhat 

Swasthik B 

Ramachandraiah 

T  Mohan Rao 

Kusumakara 

Ashwath Kumar 

Karunakara 

Hariprasada Rao A 

Prithviraj Salian 

Prajwal J P 

Nandan Bhakta 

Manoj N 

Deputy Manager
– Instrumentation

Deputy Manager
– Production

Assistant Manager 
– Production

Assistant Manager 
– Mechanical

Assistant Manager
– Production

Assistant Manager
– Production

Assistant Manager
– Finance

Senior Engineer
– CPP

Senior Engineer
– Production

Engineer
– Production

Engineer
– Production

Ofcer
– Fire & Safety

40

44

48

52

56

60

64

68

72

76

80

84

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role

New Role
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